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MASS COMMUNICATION AND JOURNALISM
PAPER - I1I

Note : This paper contains seventy five (75) objective type questions of two (2) marks each. All
questions are compulsory.

1. Non-verbal communication is done through codes.
(1) critical (2) preferential (3) legal (4) moral
2. The concept of valid knowledge is discussed as part of :
(1) political communication (2) cultural communication
(3) structural communication (4) post-structuralist communication
3. A dynamic interaction between reader and message will result in :
(1) conflict (2) similarity (3) meaning (4) focus
4.  The interpretation of information in a way that is consistent with the person’s existing opinion

is described as :

(1) selective exposure (2) selective matching
(3) selective sampling (4) selective distortion
5.  The concept of development emanated directly from theories of :
(1) economic take-off (2) political power
(3) mnationalism (4) social evolution
6. Developmental reporting has the element of :
(1) bias (2) modelling (3) advocacy (4) repetition
7.  In the organic model of development, the beneficiaries become :
(1) listeners (2) viewers (3) communicators (4) consumers
s || i 2




FAER 3T TeRTar
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7.

T-aifas g9R frAfaiaa 4 9 59 s & 9fa e s g2
(1)  HHTemgol (2) == (3) A (4) Afq=w

~

I JE HI ATIRON 1 fag=1 fFA=fatad ar & 9 ° &t Sl
(1)  TsHIfdw F=R (2) HiEHfd® H9R

(3) HEARHF HAR (4) THR-GEAERE §9R

IS Ug Heyl & g TS Hd:fwan frefatea o 9 feaed aftom 2 ?
(1) e (2)  FEEE (3) i (4) HIHT (FHg)

a1 &1 36 ALk 9 SARAT Sl & Afda F1 AR T & 94 & 1 FHeawdl ¢ 2

(1) FFHF THIIST (2) IS A

(3) FFAIHS gfa=aH (4) =FIeRE fasfa

fasme &1 sraaRen fefaiead 5 9 f69 fagia 9 33a & © 2
(1) 3Tfes 3M & 2R (2) TSIt e
(3) T=AR (4) dmHISE 5w

T faifén § -1 9 wifha wWar &2
(1) e (2) wreferT (3) e HHed (4) g

forenTa o Sa Aied | et a1 o9 9id € ?
AT 2) <& (3) HHYH (4) U

(1)
e | ;
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11.

12.

13.

14.

When an outsider questions the meanings and methods of the project for verification purpose,
it is called :

(1) external audit (2) outsider brief (3) debriefing (4) pool vigilance

The concept of central limit theorem helps in the computation of :
(1) confidence level (2) confidence interval

(3) random error (4) sampling error

The present Chairman of the Press Council of India is :
(1) Justice Markandeya Katju (2) Justice C.K. Prasad

(3)  Justice A. Parashar (4)  Justice Ruma Pal

The professional body, Public Relations Circle, was established at :

(1) Mumbai (2) Kolkata (3) Chennai (4) Hyderabad

The first public sector institution to employ public relations practices in India was :
(1) Indian Railways (2) Bharath Electronics Limited

(3) Hindustan Aeronautics Limited (4) Bharath Heavy Electricals Limited

The first country to envisage a computeropolis to manage the future activities of an information
society is :

(1) The United States (2) France

(3) South Korea (4) Japan

Contestation over symbols, language and representation in media is known as :
(1) media activism (2) mediascape

(3) media pedagogy (4) media construction

e | ‘
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11.

12.

13.

14.

W9 RS 1 AT A & 3239 9 a1 Afad 39+ 31 U9 ygfadl & IR H Yy il § af I8
Wﬁﬂ%:

(1) dRFa@E s (2) % dface (3) foufadwr (4) @t e

F51F HH YHT F1 YR H=fataa &1 aferom § ggEar w3 @ 2
(1) =ifEed daa (2) WA Fead
(3) TRl Ffe (4) wfq=aa Ffe

YA T FHTEe & aaq™ 27e48] hiF © 7
(1) TATETS RS 1T (2) =T HE, TER

(3) AT T IR (4) =ATEEie wA e

SadI g e, @n e dftha’ wel wefuad gem o1 ?

(1) 7= (2) HIcsHal (3) == (4) TIUER

IRd T ieh e aiaifedl 1 fafaaifsa 3 aen vgy die 86F 959H -9 8 2
(1) ¥RdE & (2) ¥R serERIE T
3) fegmm witead fa. (4) 9RG el Selagieed fd.

I TS HI AE Al w1 GaEiad w3 6 fad HEEuiad &1 6eddl & arl 99H <
FA-HE?

(1) FAEee R 2) i
(3) =faor ifen (4) <mUH

Hifea § fa=gi, v &R gfaeqor & Fare W faae =i 1 Fed & 2
(1) wifean dfswzro/wfwzareng (2) wifeagya
(3) wiifean foragremre (4) e fmfo

e | ;



15.

16. Who described media contents as cultural products ?
(1) Marshal Mc Luhan (2) E.M. Rogers
(3) Newcomb (4) Theodor Adorno
17. In the case of Ministry of Information and Broadcasting Vs. Cricket Association of Bengal,
the Supreme Court judgement led to :
(1) censorship of foreign journals
(2) freeing electronic media from government monopoly
(3) imposition of surcharge on media advertisements
(4) restriction of media coverage of cricket matches
18. The Press Council of India is a :
(1) non-judicial body (2) private entity
(3) non-statutory body (4) quasi-judicial body
19. The Central Board of Information was the forerunner of :
(1) Press Information Bureau (2) Directorate of Information and Broadcasting
(3)  War Publicity Board (4) FICCI
20. Who wrote the book, The Media and Democracy ?
(1) John F. Kennedy (2) John Keane
(3) Walter Lippmann (4) Herbert Gans
21. Intensity sampling is used in :
(1)  heuristic research (2) exploratory research
(3) diagnostic research (4) historical research
a1 A 6

Most case studies involve :
(1) concealment (2) inductive reasoning

(3) non-procedural inquiry (4) philosophical backgrounding



15.

16.

17.

18.

19.

20.

21.

FfeTY 8 =W afafaa #i gafas= w3 ¢
1) = (2) SIFTHATHS TN
(3) R-wHfafys s (4) <niw geyf

Hifean fawa a¥q &1 Fihfas 3C & 9 | A fomga fowan 272
(1) ¥NA 4% e (2) ZUA. ISH
(3) gHIr= (4) forer EHl

A1 TE JERY HAed oM S fhohe 69 % Aol § Halied e & hed A 6 dR yga

(1) facef afmmet 1 dex (sAfeas)

(2) IO HIfSA H THN THTTHR & T Hl
(3)

(4)

Hitear fagmEl w IR &
Tohehe B9 & Hifedn salsl W Yfqsy

TR 99 FEfad 71 8 2
(1) TR-=nfas e (2) Tt ==
3) r-fafusw fam (4) Ag—=taw FwE

I & F5 dre Efarad § 9 fwgen s § 2
(1) 9 g=n=a (2) g= TE gER e
(3) IS TER AR (4) Tl (U.STE.HLHLIE. )

‘1 Hifed wve SHGRH!' AHE T fwEd faat €72
(1) S TH. FAST (2) A &HA
(3) dreeX favgia (4) T TH

dteran wfa=am =1 3 fad foman s € 2
(1) sFgvarea oy (PRes fmd)  (2)  F=[9mEs wy
(3) e[ wy (4) Ufderas @y

e | 7



22. The cumulative scale in social science research was developed by :
(1) L.L. Thrust stone (2) Likert
(3) Louis Guttman (4) Charles E. Osgood
23. The correlation computed between pairs of variables is known as :
(1) Q type factor analysis (2) R type factor analysis
(3) P type factor analysis (4) S type factor analysis
24. Before a case study researcher conducts a pilot study, he must construct a :
(1) study protocol (2) classic research design
(3)  historical diary (4) legal code
25. Gender is a/an level of measurement in mass communication research.
(1) mnominal (2) ordinal (3) intermediate (4) ratio
26. One-tailed test and two-tailed test are associated with :
(1) Causation (2) concepts (3) constructs (4) hypothesis
27. In Jakobson’s model, the constitutive factors in an act of communication number is :
(1) three (2) four (3) five (4) six
28. The rights granted under Article 19 of the Indian constitution are available to :
(1) corporate persons only (2) legal persons only
(3) Indian citizens only (4) non-Indians also
29. The Freudian concept of ‘The desire to see the unseeable’, is one of the leading arguments
behind the nature of the pleasure of the media text. It is called :
(1) Minia (2) Scophophillia (3) Hydrofobia (4) Hyper-reality
s || i :
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23.

24,

25.

26.

27.

28.

29.

gt fagm vy § 9=t 9 fegs g fasfaa foear mn oan?

(1) TATE. 9= EH 2) fa=wr

(3) =9 Mg (4) =ed 3. SETe

= & I 6 o9 T F FHeA © 2

(1) QEREY UGS fovetm (2) RZEY HES favers
(3) P2y UHES favemu (4) SzEY UEEE faveym

Y T2l vYE ® TR (I IEae) = H § Ugd (Etaraad &1 FE #5319

(1) T2 UREa (2) waras Ed fese

3) Ufderfas s= (4)  HTA B

I HER WY ¥ St T & H9A B

(1) Hiskfas (2) FHgES (3) wEEY (4) I

T-TAE T 3R 2-Tee o= Tr=Afafaa # 4 forok a1y gt €2
(1) HE-FRU T4 (2) STIURUTT
(3) HERY (4) YTEFRTYAT

TREEA YfauH §, 91 9= & TS &E 4 fhad I8 9 © -
(1) @ (2) W (3) H= (4) @E

IRA & HG9M % SAT=85-19 & 3T=<rid YoM f6d T AfusR frefatea 5 9 e 3uaes ©72
(1) %ad BRUANE ATH (2) aa fafys =t
(3) Ha@ ARG ARG (4) TR-9RAE o

TS Hi AR o Sl <@ A0F &l ¢ 39 <@ &I 3991 Bl 6, HITSAT SHFE Fl =TT 1 T
%F e ot 22 U vqE TE

(1) fafqem (2) EHRIRITEA
(3) @ ¥ WA/ TSR (4) TEW fEufae
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30.

31.

32.

The test that involves placing two versions of an advertisements in the same issue of newspaper
is called :

(1) Split-run test (2) Gall-up-Robinson impact test

(3) Daniel-starch test (4) Perlson-Influence test

The techniques of scheduling media that involves purchasing a large amount of space is
called :

(1) Media Concentration theory (2) Media Dominant theory

(3) Media Monitoring theory (4) Media Effects theory

When a set of commercials or announcements is to be written and if it generates a lengthy
copy, it is called :

(1) donut copy (2) core copy (3) modulated copy (4) open copy

33. Aerial advertising is a form of :
(1) print media (2) in-house advertising
(3) electronic advertising (4) out-door advertising
34. ‘The post-test only control group design” is amenable to the application of :
(1) ANOVA (2) t-test
(3) Chi-square test (4) Partial Correlation
35. The data and instructions for a computer are known as :
(1) hardware (2) software (3) malware (4) programmer
36. Harold Evans was the editor of :
(1) The Mirror (2) The Sunday Guardian
(3) The Times (London) (4) The Daily Express
raass | HIITOIN 1




30. TUNER I & TH & ik § f9q9=] & S G&hio WA § graf-<q qiieq 31 gl ¢ 2
(1) foere-a wiam (2) TA-3T9-UTHA GHE T
(3) CSrEa-w=E Tham (4) OEEA-FEE T

31. Hifeal SR &1 oAl Sl T H TSl 7 T4 § [l ¢ 91 Fedmd ¢ ?
(1) wifean H&= fagm= (2) wifean yaa fagr=
(3) wifea Al (sretam) fagm (4) Hifean g9 fag=

32. @ YERU foRmAl A1 SO & €9 &I o § SR 4fs a7 @ widl giea w3 €, q 78 =
FEAT 2

(1) =1 7 =idr (2) ®RHA (3) TWicgdes HA (4) faga (T gan) Hdl

33. UEd (IFEr) faurm f=fated &1 €9 €
(1) e Hife (2) F-TTeH fomre
(3) ol fasre (4) 3Fe-TR faamE
34. ‘T UR-IW Gl Fera U fesmea’ aw et sy €7
(1) 3@ (2) tgdEm
(3) FE-TEAT THE (4) ifoeR TEEEEY
35. HER & ol T2 R SV I 1 Fel a1 € 2
(1) TEIR (2) FrRdE (3) TEIR (4)
36. Tlce 39 s FHRE o ?
(1) @ @) < " i
(3) g IR (TUeA) (4) < o T
oo [ NNANAAN g Paperi



37.

38.

Four audience dimentions evaluated to determine effectiveness of a specific PR Programme
are :

(1) Coverage, target, influence and objectives
(2) Influence, response, coverage and impact
(3) Response, target, influence and message
(4) Message, influence, impact and target

The House Journal “Hamara” is published by :
(1) Air India (2) Bank of India
(3) Indian Hotels (4) Hindustan Lever Ltd.

39. DPublic Relations was developed as a unique practice first in :
(1) Great Britain  (2) Germany (3) France (4)  The United States
40. The four basic inks to a full range colours found in four colour printing are identified as :
(1) range colours (2) premium colours
(3) process colours (4) production colours
41. A visual path that flows from the upper corner to the lower right is identified as :
(1) visual index (2) visual flight
(3) optical crossline (4) gutenberg diagonal
42. The Television without Frontiers Directive was introduced in :
(1) The United States (2) The European Union
(3) Latin America (4) Awustralia
43. The portion of a subject to be shown on camera is called :
(1) anatomical designation (2) grouping designation
(3) perspective designation (4) focal designation
a1 A G
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38.

39.

40.

41.

42,

43.

fafere di.eTR. YRm &1 g9Eguian FuiRa w9 % a9 9 9R g STl w1 Hedisd 6 S
8?2

(1) aLs, W, Y49E 3R 3™

(2) 9@, SETET FAfwAT, s SR THE
(3) At yfafswan, TRAe, qurE iR Hew
(4)

4) T, Y@, 3 IR T

gt ¢ ear’! feed yenfvra faran st & 2
(1) TR e (2) & ATE fem
(3) fea dree™ (4) fegwm dier fafaes

Al r i oSS 91 & &9 § ooy &g <u § fasfaa foan man oan?
(1) W= faea (2) AT (3) wig (4) FAREE WIH

IR I a1 qg H U S STt IR gt Sfedt o T o gl <@ R Fed |
(1) & = EE ) e
(3) wfsHan & (4) o3

gftes a9 S SO A 9 = 2fen @R yerfea g € fF=fafaa 7@ 9 < s e

(1) zfem g (2) 3fem sem
(3) IATEFwA FHEARA (4) T AR

TqTge T SoAttas el IR foman T an?

(1) FMEeS ©eH (2) i g
(3) fed TR (4) sEfamn

g 1 a1 fewmn 5@ & R fe@mn s =ifed =1 weam ¢ 2
(1) IR foqm Tl 9eam (2) HHEA THE
(3) URYEx THEH (4) HH=E GEAH

e | 1



44,

45.

46.

47.

48.

49.

50.

51.

The readability test of Fog Index was developed by :
(1) Rudolf Flesch  (2) James Power (3) Robert Gunning (4) Dale-Chall

Arbitrary codes in communication are :

(1) digital (2) analogic (3) non-functional (4) inappropriate

A problem-solving message based on everyday situation is referred to as :

(1)  slice of life (2) social message (3) situational info (4) simulated slogan

Who used the concept of ‘rear-view mirrorism’ in communication ?
(1) Sean McBride (2) C.P. Snow
(3) Naomi Klein (4) Marshall McLuhan

The structuralist movement of folklore was founded by :

(1)  William Thomas (2) Vishnu Sharma (3) H.K. Ranganath (4) Vladimir Propp

The Eurocom Group has its headquarters in :

(1) Vienna (2) Paris (3) Bonn (4) Geneva

Editing means the elimination of :
(1) familiar words (2) superfluous words

(3) strong verbs (4) adjectives

Assertion (A) : Reasonable restrictions, as per the Indian Constitution, cannot be imposed
by the state arbitrarily.

Reason (R) : The restrictions can be imposed only according to law, subject to judicial
review.

Codes :

(1) Both (A) and (R) are true.

(2) Both (A) and (R) are true, but (R) is not the correct explanation of (A).
(3)  (A) is true, but (R) is false.
(4) (A) is false, but (R) is true.

e | 1



44. TR ST F1 USHFA wiem fEa famfaa fea an?

(1) FSEF w9 (2) < OER (3) e T (4) =A-=A
45. TER § WER HIE 8 ?

(1) fefsea (2) EgYFal (3) R-yFEEE  (4) SHEEEH
46. fom ufa o =1 feufa w emenfa Toen gHm W29 0 Femr € 2

(1) Sfed & 379 (2) GHIfSE Hew (3) A& gEA (4)  SA{FHdA AW
47. HORH ‘fR-=g ffem’ 1 saamon &1 3uam fefafaa § 9 feas fean g2

(1) HH AFsEe ) wd =N

(3) A FA (4) T e
48. < FHYT % GIEAER! A< &1 fHa Hig el off ?

(1) fofeam atmm (2) foop wmi (3) TAF. TE™ (4) =ATCHR 9Ig
49. A Y9 1 9 FAAT Fel WL ?

(1) @ (2) i (3) @ (4) i
50. HEIEA 1 3 FEAfaiEd #1 39 ¢

(1) T §AM < (2) IIq W

(3) wifsremet forame (4) Torgrmm
51. SUSHRYT (A) : WRAE HEYM & FTER, TF R I 9a Gaay 799H &1 9 T8l o Sl

BET S

HROT(R) : a9y FHad HAAHER, = GHIE & ATER T & e ST 9 ¢ |

&g :

(1) (A) 3R (R) SF 9 €|

(2) (A) 3R (R) S T €, WA (R), (A) F1 T =W T T

(3) (A)FTE (R) 3THA T

(4) (A) 9 B, (R) ¥4 T
resss | 1IN i



52.

53.

54.

Assertion (A) : Regulation of private ownership of the broadcast system by the state through

broadcast licences creates ‘a system of soft property’.

Reason (R) : It is premised on the specificities of corporate liberalism.
Codes :

(1) Both (A) and (R) are true.

(2) Both (A) and (R) are true, but (R) is not the correct explanation of (A).
(3)  (A) is true, but (R) is false.

(4) (A) is false, but (R) is true.

Assertion (A) : Telecommunication is central to the process of globalisation.

Reason (R) : It is a minimum condition of participation in the emerging new economy of
the world.

Codes :

(1) Both (A) and (R) are true.

(2) Both (A) and (R) are true, but (R) is not the correct explanation of (A).

(3)  (A) is true, but (R) is false.

(4) (A) is false, but (R) is true.

Assertion (A) : The concept of the construction of information society is based on a series

of myths.

Reason (R) : They provide the necessary narrative for the implementation of

communication policies.

Codes :

(1) Both (A) and (R) are true.

(2) Both (A) and (R) are true, but (R) is not the correct explanation of (A).
(3)  (A) is true, but (R) is false.

(A) is false, but (R) is true.

s H||H||H||||H|H\||\|\ (AT 1



52.

53.

54.

post H||H||H||||H|\IHII\I\HII\H A

AfeRed (A) :  T5F 5N YERY AGET & Tsi @M@ &1 JHRY A8 & S faf&ea 5=

T &t Fawen’ giea w1 2|
TN (R) : g FRUNE TR0 F1 fafemarsti 92 smenfia 2|
CIER
1) (A) 3R (R) T 9 1
2)  (A) 3R (R) THI 9 T, T (R), (A) FT Tl A7 72 ¢ |

3) (A)FE T, (R) 3HA T

— e

)
)
)
)

4) (A)EdE T, (R) TA T

AMIHAT (A) : TR JUTCA SR &1 Yiwan & fod =g 2

/I (R) : 7 fova =1 WA a7 SrefeFeEn § geiar & fad =Fam vd 2
wIE
1) (A) 3R (R) T 9 1

3

(1)
2) (A) #R(R) I TeA & T (R), (A) F1 F&l =70 76 2
(3) (A)¥H T, (R) 36 A T |

(4)

4

(A) 38 €, (R) T T

AMIRYT (A) : G TS o FHI07 T SR sga ¥ faei W smenfa €

N (R) : 3 Hur Hifqdl & frareaa & fod stayas gara 9e@ & 2 |
e :

(1) (A) ¥R (R) T 7A€

(2) (A) 3R (R) SH TA ¥, T (R), (A) F1 T =0 TE 2

(3) (A)HAE, (R) 319 T

(A) 39 B, (R) T T

o
N
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55.

56.

57.

Assertion (A) : Governments all over the world increasingly link communication policy to

economic interests.

Reason (R) : Technology promotion in the communication sector is a viable development
strategy.

Codes :

(1) Both (A) and (R) are true.

(2) Both (A) and (R) are true, but (R) is not the correct explanation of (A).

(3)  (A) is true, but (R) is false.

(4) (A) is false, but (R) is true.

Assertion (A) : Access to knowledge is always through language and other related orders

of representation.

Reason (R) : Since language does not have clear meanings, and does not reflect shared

meanings, it contributes to the complicated structure of knowledge.

Codes :

(1) Both (A) and (R) are true.

(2) Both (A) and (R) are true, but (R) is not the correct explanation of (A).
(3)  (A) is true, but (R) is false.

(4) (A) is false, but (R) is true.

Assertion (A) : Media language generates and constitutes the social world.

Reason (R) : Because it is not merely a channel of information, but also an integral part

of our experiences.

Codes :
(1) Both (A) and (R) are true.
(2) Both (A) and (R) are true, but (R) is not the correct explanation of (A).
(3)  (A) is true, but (R) is false.
(A) is false, but (R) is true.
s H||H||H||||\||H\||\|\ JHERLAI 2



55.

56.

57.

e |

stfusmed (A) . fava R A, Tei SR Fifael &1 s @ s enfd fedi & @y grafaa #3 @
2l

T (R) : TER &7 § Gt di=ifa saeerem faswm wHEifd g
&g :

) (A) ¥R (R) T A €
) (A) 3R (R) S §4 €, T (R), (A) T T AN T 2
) (A)FAE, (R) 3H A T
) (A) IHEAT, (R) FA T

AMIHAT (A):  FH TF ST SHIN 9T SR Yfawqur & 7 aweneli & Jd gt 2|

HTOT (R) : FifH 9T 1 T e A el € AR F7 WE A YHe T Hl §, T8 IH H
Sifedt He=1 ® AneE <t 2|

WIS :

1) (A) 3R (R) T 9 1

2)  (A) 3R (R) SHi 9 §, TG (R), (A) T F&l =1 & 2 |

(1)
(2)
(3) (A)¥H T, (R) 36 A T |
(4)

4) (A)EdE T, (R) TA T

AfWwYT (A):  Hifem &1 9w Gmfer fava &1 gom iR ey w3 2

T (R) : (e g G &1 0 990 Tal ¢ aiedh gHI WAl 1 STl 3T o 2|
wIE

(1) (A) 3R (R) SF 9 €|

(2) (A) 3R (R) TH 94 §, T (R), (A) FT T&I AR T8l |
(3) (A)¥H T, (R) 36 A T |

(

4) (A)3EA T, (R) TA T

o
(X =]
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58. Assertion (A) : Propaganda in the broadest sense is the technique of influencing human
action by manipulation of representations.

Reason (R) : The manipulated representations may take form less accurately, by stories
and rumours and not manifested in spoken, written, pictorial or musical
form.

Codes :

(1) Both (A) and (R) are true.
(2) Both (A) and (R) are true, but (R) is the correct explanation of (A).
(3)  (A) is true, but (R) is false.

(4) (A) is false, but (R) is true.

59. Find out the correct sequence of elements of the hierarchy of effect model.
(1) Desire, interest, attention, action (2) Attention, desire, interest, action

(3) Attention, interest, desire, action (4) Interest, desire, attention, action

60. Identify the correct chronological sequence of readability formula developers.
(1) Flesch, Gray and Leary, Vogel and Washburne, Lively and Pressey
(2) Gray and Leary, Lively and Pressey, Vogel and Washburne, Flesch
(3) Flesch, Lively and Pressey, Vogel and Washburne, Gray and Leary

(4) Lively and Pressey, Vogel and Washburne, Gray and Leary, Flesch

61. Identify the correct chronological order of the following communication scholars.
(1) Bernard Berelson, Wilbur Schramm, Donald Shaw, Noam Chomsky
(2) Noam Chomsky, Wilbur Schramm, Bernard Berelson, Donald Shaw
(3) Donald Shaw, Noam Chomsky, Bernard Berelson, Wilbur Schramm

Wilbur Schramm, Donald Shaw, Noam Chomsky, Bernard Berelson

s H||H||H||||H|H\||\|\ (AT 2



58. AMURYT (A): =ATF A H YISl Sre-dre | YW Yfawuvi g7 6a fRA (TaE) H g
F I THAE ¢
FRIT (R) : STE-drg | Wre Fiasaor Hesli i AFamEl & gi FH FU1d T Tg01 F FHhd ©
3ir anfae, fafaa, faarrs stoen wififas &9 9 gwe 76 2 €|
wIS
(1) (A) 3R (R) SF 9 €|
(2) (A) 3R (R) TF A €, WA (R), (A) F1 HEl = €|
(3) (A)¥H T, (R) 36 A T |
(4) (A)3EA T, (R) TA T
59. Y9ME Hied % UGHH % acdl F &l ST J1a Hired |
(1) =1, of=, 3@y, oo (TRE)  (2)  o7euH, 3991, &4, foran (Tem)
(3) em@um, ¥4, ==, b (wRM)  (4) 9, 3=, Staum, fEen (TRM)
60. THAIIAl ErHer fawEHl w W@ Fewn § fad |
(1) o9, 3 q91 X, dIoid a1 aerEd, Sitere agn o4
(2) T q A, AT a1 Y, S a9 areH, Tl
(3) WY, Tide ad1 YR, SSid a9 ANTE, 3 qen o
(4) ciraett ag U9, diSid a9 A, T 99T T, W
61. fTfafEd T9r fagaml & W&t Heshy &l Tean |
(1) R Tawd, faaer 49, SHee o, qFm Ameh!
(2) rm G, faae 49, I Sad, SAeS w0
(3) SHMIEE ¥, AEH M, SATS aad, faae 49
(4) Ta@eR 9w, SHAEE W, AEE AHE], ST aieed
oo [N 2




62. Identify the correct chronological order of books written by Journalists.
(1) A witness to an era, The Judgement, India after Gandhi, Ink in my Veins
(2) The Judgement, A witness to an era, India after Gandhi, Ink in my Veins
(3) A witness to an era, The Judgement, Ink in my Veins, India after Gandhi

(4) India after Gandhi, A witness to an era, The Judgement, Ink in my Veins

63. Identify the correct sequence of Analogue Visual images.
(1) Infinite gradation of tone, colour, hue and grain
2)  Colour, hue, infinite gradation of tone and grain
& 8T
3 Hue, infinite eradation of tone, grain and colour
& &

(4)  Grain, colour, hue and infinite gradation of tone

64. Match the following :

List-I List-1I
(Author) (Concept)
(a) E.F. Schumaker (i)  Popular participation in development
(b)  Julius Nyrere (i) Change in power relations for development
() Mahatma Gandhi (iii) Intermediate technology
(d) Robert Hornik (iv) Basic needs fulfilment

Codes :
@ () (o (d
(1) @) Gv) @) (1)
(2) @) @) Gv) ()
@) @ Gv) G) (i)
iii) (i)

4) @Gv) @
e | .



62. TAHRI gN foral T Frefafad TRl #1 et FewaaR g |

(1) = foeie g v 30, T o, sfvean s e, §% 37 "E a5
(2) < SoM=, U faed 2 wF 3, sfoean ey T, $ 3 WiE 95
(3) 31 foe| T W 3, T 9=, % 39 W o5, SfUedn SRy e
(4) sfoear swRR T, 31 foei™ T U 30, T w9, §% 3 WE 93

63. AT STSjeTel SHSIT o Wel %A ! TeaH |
(1) AR TSIE 36 2M, FaR, g U I

(2) TR, T, AR TS¥H A6 24 T IF
(3) @, TAMEME US¥H SATF 2H, U TS He
(4) U4, FeR, g Ue SAfRMS TISYH A% 2F

64. Fot-1 = GeI-11 ¥ Gafed & :

TqEi-1 -1
(i@ ) ( T )
(a) 3.UH YA () fowm A a@ g arier
(b) SiferEE AR (i) fowm &g i Sagi 9 9iEd
(c) eTHT e (iii) HEAST dEHATE
(d) e ERMT=H (iv) AR sTevFswa qfd
FE :

@ () (© (@

(1) @) Gv) @) ()
(2) @) (@) Gv) ()
@) @ Gv) G) (i)
4) (iv

(1) () (i)

(iv)
g

ll 2



65. Match the following :

Set-I Set-II

(Area) (Originator)
(a) Selective exposure (i)  Elihu Katz
(b)  Voter study (i) C.I Hovland
(c) Influence of opinion leaders (ili) Joseph T. Klapper
(d) Limited persuasive effect of media  (iv) P. Lazarsfeld
Codes :

@ () (o) (d

1) () G @ (i)
@ G () @) @)
@) Gi) (v) @) G
@ G) i) @) 6

66. Match the following :

Set-I
(Experimenter)
(a) Frey @)
(b) E.M. Rogers (1)
(c) J. Kronenburg (i)
(d) Paul Neurath (iv)
Codes
@ () (9 (@
(1) @) @Gv) @) (i)
2 (G(v) @) (i) @)
3) (i) (i) (v) ()
4) @) @Gv) () ()
e T

Set-I1
(Country of research)
India
Kenya
Turkey

Columbia
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65. Het-1 = GeAi-11 § gafed &1 :
qei-1
(&)
ERIECEEIEENE
HAG AT
c) SHA ISl & Y=

d) ifean 1 Hifqa sAfad g9mE

@ () (© (@

1) Gv) G @ ()
(2) @) @ () (v)
(3) @) @Gv) @ ()
(4) (@) @) (Gv) ()

66. TfarEd %1 faam &)
TqEi-1

( vETERt )

%

3.0H. TS

c) Sl A

d) uid =Y

@ (b)) (o) (d
(i) (iv) @) (i)
(iv) (i) (i) ()
(i) (i) (@v) ()

( ) () ()
e

i) (iv

)
Il

qei-11
(Trer T E9T)
() uRa
(ii) =
(i) =1
(iv) eIt

(@)

(1)
(i)
(iv)

eI
( Saafwer)

SEE 4. TR
1. e hes
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67. Match the following :

Set-1
(Concept/Model)
(a) Diffusion of innovation
(b) Change agent
() Modernising variables
(d) Integrated rural development

Codes :
(@ () (@ (d

1) @) @v) @ @)
(2) (@) (@) @) @
G) @ G @G @)
4) (@v) @O @) ()
68. Match the following :
Set-1
(Personality)

(a) Durga Das

(b) Mario Miranda
(c) C.Y. Chintamani
(d) Melvil Demellow

(@) (b) (o) (d)

1) (@) @) 6 ()

@ (v) @) G (i)

@) ) @) Gv) ()

@ ) @v) Gi) ()

69. Match the following :

Se-1
(Personality)

(a) Kasturi Srinivasan

(b) K.N. Harikumar

(c) Krishnakant

(d) Apte

Codes :

(@) (b) (o) (d)

(1) @) @) Gv) (@)
(2) @) @Gv) @) ()
(3)  @v) @) () ()
(

4 () (v ) @)
NNTHA

e |

Set-11
(Author/s)
Daniel Lerner
Robert McNamara

Ryan and Gross
E.M. Rogers

Set-11
(Profession)
Cartoonist
Editor
Broadcaster
Political Commentator

Set-11
(Association)
Hindustan Samachar
Samachar Bharati
United News of India
Press Trust of India
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67. Hot-1 = GeI-11 ¥ Gafed & :

qei-1
( TFURUTY/ITET )
fews &% s=evE

68. T=fafEa =1 faam wifsu .

@ (b)) (9 (d
(1) () (v) (@) (i)
(2)  @v) (@) @G (i)
(3) () (i) (iv) ()
(4) @) @v) @) ()

69. T=fafEag =1 fgam Fim

(@ (b)) (o) (d)
(1 i) (iv) (i)
(2) (i) (v) () (i)
(3 i) (i) (i)
(iv) (i) (id)

27

(i)
(1)
(i)

(@)

(D)
(i)
(iv)

(i)
(1)
(i)

TqEt-11
(AT )
Shaa @i
e HFHAHRT
WA te W

v) 3T T

qeil-11
(=TEE™)
L HIEEEaN
HHEH
JHARUTEA

S EILE A CAC TR

-1

(|w)

THER 9l

TS S AT sfed

v) T8 T= e sfea
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70.

71.

s H||H||H||||H|H IR

Match the following :

Set-1 Set-11
(Director) (Film)
Alfred Hitchcok (i) Ikuru

Akira Kurosawa (i)  Jurassic Park

(a)
(b)
(c) Steven Spielberg (iii) The Seventh Seal
(d) Ingmar Bergman (iv) Dial M for Murder
Codes :

@ (b) (o) (d

i) (iv) (i) ()

i) @) (i)

@ () (@)

(i) (iv) (i)

5]

(
(iv)
(ii)
(1)

—_—— e
e W
R i

Read the passage and answer the questions from 71 to 75.

James Carey was a leading American proponent of cultural studies, writing and
speaking prolifically for the past three decades. Ata time when US media researchers viewed
most cultural studies work with suspicion and skepticism, Carey, in a series of seminal essays,
drew on the work of British and Canadian Scholars to defend cultural studies and contrast
it with limited - effects perspective. One essential difference he found is that limited - effects
theories focus on the transmission of accurate information from a dominant source to passive
receivers whereas cultural studies deal with the everyday rituals we rely on to structure and
interpret our experiences. Carey argued that the limited - effects view is tied to the
transmissional perspective - The idea that mass communication is The ‘Process of transmitting
messages at a distance for The purpose of control.” In the transimissional perspective, car
advertisements attempt to persuade us to buy a certain make of automobile, and political
campaign messages are designed to influence the voter to vote one way or other. They might
or might not be effective in causing us to act as they intend.

The ritual perspective, on the other hand, views mass communication as not ‘directed
towards the extension of messages in space but the maintenance of society in time, not the
act of imparting information but the representation of shared beliefs’ considers in other words,
that communication is a symbolic process where by reality is produced, maintained, repaired,
and transformed.” According to carey a car advertisement sells more than transportation. It
is, depending on its actual content, possibly reaffirming The American sense of independence,
reinforcing cultural notions of male and female attractiveness, taking into consideration the
personal value of consumption regardless of the product.

Who did inspire carey to work on cultural studies ?
(1) American researchers (2) Canadian researchers

Australian researchers (4) Peruvian researchers
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70.

71.

f=fafEa =1 faam =1

qet-1 qei-11
(v ) (fmem)
(a) THe feawis i zFT
(b) TR FIEE (i) s 9T
(c) raa fegaar (iii) < H9T HA
(d) TR THA (iv) SH@ TH R TEX

a) (b) (o) (d)
) (v) () ()
(1) () (i)
(i) @@ ()
(i) (@[v) (i)

Fr=fafaa e & gew feu U gvH & I fafae 719 75 a4 |

ST Y Wihiae AT H TG STHAS! Teas ¢ sl (U 91 <okl 9 39 foama # g=ran
q for@ 9 9 ® €1 U gHF 9 Hifeadn viusdal stfaenist Gishfas SemaT Sl w deg 3R
fqaRerTs 3fe 9 <@ w® 9, HeaqUl Mal &1 U @l | L 1 "iehias A291 & g 1 fafew
3R FAfeaa fagrl & &M &1 R = @i iR Hifa gaEl & ofdes 9 fadfa e
EYFF S I 9 foh Hifva gsmal & fagia d 9@ g % T9R0 W A i fwan S e
TS gTereTett ©id 9 9T 3 Hiteha Ui qe TedTal Sl ¢, Selsh Fithiask Aeaae | gfafed &
HTfHe Fedl & AT g0 HEA W FR #3d € 3R 3197 STal ol SATSAId % & | he &1 dh ¢ (6
Hifra gura foam yar wftbe | 59 € - 2% foa=m fo 5@ d=m o U i & s Hest 1 e
% I W @ H qEIG HA ¢ 1 yERe ufied § wR % fomr & v o Ui war © e fovm
FEA & AR Wite, AR TorHifaw AR F How 389 yhR Afuewieud fay s ¥ f6 wagan gefed
B U A1 faue 9 7a <1 9 Wl & 86 ST A1ad o TTHR &M FH § T 8 a1 78 |

gHd IR ST=SM URUsd @l ¢ ff 59 Ha9R siafe § fomr dew 97 & fau fefm 728 #
Sfcsh T9F T GHS & A 99U & AU 8, FEd A1 o7 & fau Tl afes | fovadi #5
giaffeeE & & AU €, T =l § 99 U Yiasrs 9wl ¢ Sad aunef i ffHa foman s e,
TTEAT 9T ST €, 3teh fh1 STl € 3R Sqr=d 1 St € | Y o 3TTER U &R 1 o9 aiaed
T s1fe fasha 1 39 TR I% 3u&t aured fowg axg W sk s €, Syed: w@ded & St
foram 1 g FaT 8, TR AR TR FT WichHias IR Fl GE w1 2, T8 faaneig ¥ fE sgem
e geai W R 3 € 7 % 37 |
FX T GiEpias A2999 W wE & foau fwaa afa fean oan?
(1) ST9OT erehatsti (2) FHANSTT wrEwar
(3) A Wi (4) UEfEEA wEEqis

e | 2



72.

73.

74.

75.

What was the focus of limited effects perspective, according to carey ?
(1) Day - to - day experiences (2) Structural perspective

(3) Information transmission (4) Prolific speaking

What is the purpose of car advertisements ?

(1) Persuasion (2) Repair (3) Limited view (4) Attractiveness

What is the use of ritual perspective ?
(1) Buying a product (2) Sharing beliefs

(3) Maintaining silence (4) Effectiveness

What is the main focus in these passages ?

1 Cultural studies

3

1)

(2) Communication process

(3) American view of the communication
(4)

4

British Society

-00o0-
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72.

73.

74.

75.

e |

3 S e g afde § e g R

(1) it % s @) e
S — (4) ATNEEE HIHO]
FR % FaaT s 2
(1) @ F@Fm () wm
SIS IRAE 1 1 AR § 7
(1) fe e 7 e @) o 1 e
(3) HF = 9 @ =
T T § qEA Hfag 1w ?
(1) Wiepfas e @ :
() TR F i g @ e

-00o0-
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